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Priority Area 

Criteria 1:  
Expected level of 

impact on intended 
outcomes for 

children and youth 
(3, 2, or 1) 

Criteria 2:  
Builds the capacity 
of families and/or 
professionals to 

partner 
(3, 2, or 1) 

Criteria 3: 
Supported 

by Data 
(3, 2, or 1) 

Total Score 
(out of 9) 
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 

 

 

 

 

 

 

 

Record a summary of your ideas here.  
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 

 

 

 

 

 

 

 

How will your team incorporate these characteristics of high quality 

engagement in your family engagement strategies? 

 

 

What types of family engagement strategies would address your priority area(s) 

this year? 
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